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19.	 The “Boomerang Effect” refers to:
� A.	 Children learning to dislike advertising because of its effects
� B.	 The negative spike in heart rate during parent-child

coviewing
� C.	 Kids wanting to do, or doing, the very behavior parents’ rules 

attempted to prevent
� D.	 The give and take that occurs during parent-child 

conversations about media
20.	 Media rules are most effective for which age group?
� A.	 Teenagers	  B.	 Tweens
� C.	 Emerging adults	  D.	 Preschoolers

21.	 Research shows that TV programs such as “Daniel Tiger’s 
Neighborhood” can help build children’s social skills when 
accompanied by:
� A.	 Rules about how often they can watch
� B.	 Regular parent-child conversations about educational TV
� C.	 Inconsistent parent-child conversations about educational 

TV
� D.	 Rules about which episodes children can watch

22.	 Parents should have media-related conversations with their children 
in which of the following situations?
� A.	 Informally in the car
� B.	 Formally during scheduled family time
� C.	 At the dinner table
� D.	 All of the above

23.	 Talking to kids before they view certain media content can be
effective for which age group:
� A.	 0–2	 	 B.	 2–4
� C.	 5–7	 	 D.	 10–12

24.	 A 2016 study about the content of country music lyrics found that 
country music portrays women as:
� A.	 Objectified	 	 B.	 Strong and powerful
� C.	 Intelligent	 	 D.	 Good singers

25.	 Which of the following is an effect of exposure to sexual media 
content:
� A.	 Increased teen pregnancy rates
� B.	 More sexual partners
� C.	 Greater likelihood of having unprotected sex with a stranger
� D.	 All of the above

26.	 Priming theory suggests that:
� A.	 Exposure to media content subconsciously activates certain 

concepts in the minds of viewers
� B.	 The more one consumes media, the more one will view the 

real world as being similar to the media world
� C.	 We learn about the world and about social norms by 

consuming media
� D.	 Humans are likely to act in accordance with their social norms

27.	 While we may think otherwise, humans are really not great at 
multitasking because of our limited:
� A. 	 Executive function	 	 B.	 Theory of mind
� C. 	 Metacognition	 	 D.	 Cognitive capacity

28.	 The time that this group of people spends with media is perhaps the 
strongest predictor of time children spend with media.
� A.	 Mothers	  B.	 Fathers
� C.	 Siblings	  D.	 Friends 

29.	 Conversations, more than rules, have the potential to ___________ 
children so they can deal with the media content to which they 
will be exposed.
� A.	 Protect	  B.	 Empower
� C.	 Shelter	  D.	 Embolden

30.	 In order to be effective, rules about media use should be 
accompanied by:
� A.	 Consequences for not following the rules
� B.	 Reasons for the rules
� C.	 Criticism about the subjectivity of media sources
� D.	 A laissez faire approach to media parenting

6.	 On average, American children spend about how many hours with 
media each day?
� A.	 2	  B.	 4
� C.	 6	  D.	 8

7.	 Children’s television programming contains: 
� A.	 Advertising		  B. Sexual content
� C.	 Portrayals of substance use	 D. All of the above

8.	 Research shows that music lyrics often portray women: 
� A.	 In tight and revealing clothing
� B.	 As doctors and lawyers
� C.	 As criminals
� D.	 As faithful and loyal

9.	 Which of the following strategies does research show tends to be 
the most effective at reducing negative media effects?
� A.	 Setting rules
� B.	 Engaging in conversations with children
� C.	 Coviewing
� D.	 Using media monitoring devices

10.	 Which of the following types of media-related interactions tends to 
be most effective, especially for older children?
� A.	 Sharing of opinions about media content
� B.	 Providing facts about media content
� C.	 Providing non-contingent responses
� D.	 Coviewing

11.	 Research shows that parents should have conversations about
sexual media content with children in the following age groups: 
� A.	 12–13	 	 B.	 14–15
� C.	 16–17	 	 D.	 All of the above

12.	 Educational TV is often most effective when accompanied by: 
� A.	 Media multi-tasking
� B.	 Conversations with children about the content
� C.	 Complementary apps
� D.	 Book reading

13.	 What social science theory best explains how our perceptions 
of the world tend to match reality as presented on TV, the more 
we watch TV?
� A.	 Cultivation theory	 	 B.	 Social cognitive theory
� C.	 Social facilitation theory		 D.	 Priming theory

14.	 Research shows that watching TV with kids (coviewing) tends to: 
� A.	 Neither enhance nor negate the effects of TV content
� B.	 Make kids believe that parents don’t approve of the content
� C.	 Negate the effects of TV content
� D.	 Enhance the effects of TV content

15.	 Which group is most prone to experiencing the “psychological 
reactance” that causes them to want to do a prohibited behavior 
even more?
� A.	 Preschoolers	 	 B.	 Kids ages 6–8
� C.	 Kids ages 9–11	  D.	 Adolescents

16.	 The mere act of a silent parent watching TV with their child can:
� A.	 Lower children’s heart rate
� B.	 Increase children’s skin conductance
� C.	 Encourage children’s attention to TV
� D.	 All of the above

17.	 The most common type of parent-child media-related interaction is:
� A.	 Coviewing
� B.	 In-depth conversations
� C.	 Rules about content kids can/can’t watch
� D.	 Rules about how much time kids can spend with media

18.	 Rules and/or ratings about media for teenagers has resulted in:
� A.	 Negative attitudes toward parents
� B.	 Teenagers’ attraction to more violent video games
� C.	 Sharing of personal information online
� D.	 All of the above
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